Veteran's vision on 45 years' change.
Even for a company where many employees have contributed long service, with 45 years under his belt at commercial washroom and showering system manufacturer, Kohler Mira, the company's commercial marketing manager on the Rada brand, Roy Minett, has seen his share of change. HEJ editor, Jonathan Baillie, recently met with the acknowledged expert on water hygiene and safety issues for a look around the company's Cheltenham headquarters, where the 'voice of Rada' was happy to share some of the changes he has seen during an extremely varied career, explain some of the innovations incorporated into washroom and showering products targeted at healthcare applications under the Rada brand name, and offer his thoughts on future trends.